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ORGANIC MARKET in GREECE 1999-2007
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ORGANIC MARKET in GREECE 2007 - 2016est
70

69,0

~ VALUE in m€

T



90 ANNUAL per CAPITA GREEK ORGANIC SPENDING (€)
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TOP 10 HIGHEST per CAPITA CONSUMPTION
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DISTRIBUTION CHANNELS in GREECE
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BASIC REASONS FOR ORGANIC PRODUCTS PREFERENCE

NO CHEMICAL ADDITIVES
NATURAL & PHYSICALLY TREATED
HEALTHIER FOR FAMILIES/KIDS
ENVIRONMENTAL FRIENDLY
BETTER TASTE

SAFER FOR CONSUMPTION




3+1 questions demanding:
- urgent answers
- dynamic action taken

- effective monitoring

- repositioning




““ DASO helps you develop the competitive performance of your business,
maximize efficiencies and improve your bottom line.
It provides a whole new perspective on your business. 44

DASO BUSINESS PERFORMANCE PC
Strategy & Management Consultants
8 Kalapothaki Street, GR-54624 Thessaloniki
t: 2310 414312, : 2310 412769

e: info@daso.gr, https://daso.gr
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